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If you're into bubbly, vino and beer, LaBodega's gearing up for an event you'll love.

This locally owned bottle shop has flourished under the management of Pamela Hatzis. A UAA graduate boasting Bachelor degrees in both Marketing and Finance, this Renaissance woman has made the sometimes daunting world of fine wines and ales accessible to a wide demographic. She's done so for several years, and without a website. Now that LaBodega finally has one, LaBodega is throwing a "Website Launch Party" to celebrate.

"I think that it’s hilarious we've never had a website, even though we’re four and a half years in," said Hatzis. "So we decided to make it retro themed because we're so behind the times."

The theme is wholly embodied by the party's ad of 1950's-clad Bodega fans excitedly looking to the sky for the official "launch." The launch party will take place in the Alaska Dispatch hangar in Merrill Field this Saturday at 8:00 p.m. Hatzis encourages guests to wear retro apparel to compliment the Doo-Wop music and projections of Grease and Hairspray films on the hangar walls. Photographer Loren Holmes will be present to capture all of the retro goodness. A guest performance by local singer Bridget Sullivan will round out the evening.

But if LaBodega's made it this far without a website, why get one now?

"The website has some great features that users will really appreciate, whether they are new to La Bodega or die-hard shoppers," said web designer Alexis Roskelley. After working on Solstice Advertising's team of artists, writers, developers, account executives and strategists, Roskelley is excited for the unveiling. "We had such great input from everybody involved that it came together like nobody's business!" she said.

Midnight Sun Brewing Company will have a booth at the event, alongside food by Ginger restaurant and a glass of complimentary champagne. Gift bags will be provided for VIP guests, who can also enjoy a 7:00 p.m. tasting with Hatzis. 

"It's going to be a really good time," Hatzis said, "But mostly it's a really good excuse to get people together and drink some great wine and beer." 

The launch party is music to UAA student Maximillian Lanes' ears. "A party in a hangar with good beer and wine? Sounds bitchin'," he said.

$20 tickets and $30 VIP tickets are now on sale at LaBodega in the University Center.
